
 
 
 

 

Reason for existence 

The project aims at the desperate need to grow the economy in the previously disadvantaged 
communities of Stellenbosch. Tourism in 2008/9 contributed 25% of the GDP of Stellenbosch in 
comparison to Cape Town contributing 17%.  Tourism is the only business sector that has the 
capacity to provide jobs and a platform for entrepreneurs to access the tourism industry through 
inherent talent and natural resources.  
For every job created in the tourism industry, it is estimated that seven family members benefit and 
1.2 jobs are created in the support and supply industries that facilitate tourism. The project is also 
positioned within the IDP and LED strategies of the Stellenbosch municipality in terms of job and 
wealth creation, enterprise development and skills improvement. The ultimate aim is to grow job 
opportunities in greater Stellenbosch, for all communities. 
Other reasons are that the project: 

a. Will build confidence, optimism and hope amongst previously disadvantaged 
communities. 

b. Will encourage sharing of knowledge and lifestyle experiences amongst locals and 
encourage collaboration and unity around positioning Stellenbosch as the most inspiring 
and innovative town in the world. 

c. Interacts with cultural and development organizations as well as with more than eighty 
(80) Not for Profit Organizations which use Stellenbosch as their base. 

d. Will enhance conservation as communities realize that their environment is a wealth 
creator and they start conserving what they have. 

 

 

ROUTE 360 

Background 

Route 360 is a new project, although Route development is not. The Western Cape Provincial 
strategy has been to market tourism destinations by way of Route development, hence the existence 
of Route 62, the Whale Route, the West Coast Route, the Garden Route and so forth.  
 
Route 360 pioneers the way for other thematic routes, as it will be the first in South Africa that does 
not adhere to a geographical road, but is a ‘people’s route’, allowing previously disadvantaged 
communities who generally lack tourism infrastructure such as guest houses, restaurants, museums 
and galleries, to come on board. Inherent talent such as the Performing Arts (singers, dancers, 
musicians, storytellers, poets, writers, actors); Visual Arts (drawing, painting, sculpting); Culinary Arts 
(cooking and baking), coupled with customs, traditions and general lifestyle, will be attractively 
packaged to the visitor. 
 



e. Benefits corporate partners who can derive valuable business and marketing benefits 
while making a tangible difference to local socio-economic development and securing B-
BBEE scorecard points. 
 

The initial phase of the Route development has been the conceptualization of a map and 
activation, in order to present the marketing material to tour operators at the 2012 Indaba, which 
will be held in Durban from the 12-15th May 2012. 
 
The concept behind Route 360, the innovative design and packaging of activities within the 
previously disadvantaged communities, holds vast potential for the establishment of Culture 
Tourism on a larger scale. As a result, the Ministry of Economic Affairs and Tourism have 
expressed interest in rolling out the concept on a provincial scale, using Stellenbosch as a role 
model. Closer to home, the Cape Winelands District Municipality have also welcomed the idea 
and would like to roll it out in 5 B-Municipalities – from Tulbagh to Robertson, after the initial 
development phase. 
 
The Stellenbosch University has given the project its full cooperation – from volunteers within 
several faculties (Arts, Music, Drama, Languages, Maties Community Interaction etc), to the 
assistance of the Entrepreneurship Department for the establishment of the Entrepreneurship 
Centre. 
 
TALENT 360 
 
In order to give momentum to the Route 360 development, Talent 360 is an initiative that pro-
actively identifies inherent talent in each of the Stellenbosch communities, by way of a contest in 
three categories: Music, Drama and Dance. In the first of three stages, Auditions are held, where-
after a Silent Panel from the Stellenbosch University selects the top 5 in each of the categories. In 
a follow-up, the community, by way of cell-phone votes, select who they believe ought to 
represent their Community in the Semi-Finals. Ultimately, 18 Semi-Finalists will perform at the 
annual Woordfees festival in March, followed by the final selection at a Gala event in April 2013. 
These finalists will, apart from several prizes, win a Career Starter Kit (business plan, business 
cards, photo portfolio, choreography etc) to help them pursue a career in the performing arts. 
 
To qualify for the contests, one must be 16 – 35 years of age.    

 
 
 

 


